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PROGRAM PILLARS 

Course Pillars - MBRSG

In this module, the main scenarios and features of the 
government of the future will be examined to identify 
how they support the UAE vision. In addition, students 
will understand the concept of global competitiveness 
and how countries and institutions can benefit from 
this concept.

A guest speaker will talk about the importance of 
internal and external communications for 
governments using modern tools.

Module 1:
Future government 
(4 days, 3 hours per day +
1 hour day for a Guest speaker)

Governments realize that they must reinvent the ways 
in which they do business, and truly reinvent 
themselves by harnessing technologies to serve their 
purposes. As governments face the challenge of 
managing uncertainties, they have a duty to invest in 
digitization because it holds unprecedented promise 
for our societies. In this module, we will learn about 
the importance of digitization in our lives and how we 
can use it for the benefit of our societies and 
governments.

A guest speaker will talk about the most important 
digital tools and their value in the communication 
process. 

Module 3:
The new digital era
(4 days, 3 hours per day +
1 hour day for a Guest speaker)

It has become clear that government communication 
plays a major role in building the image of a 
governmental organization by highlighting its role in 
the local and global community, while setting 

community across all categories. Government 
communication contributes to supporting the 
community's confidence in the government 
organization, clarifying its role and the services it 
provides to individuals. 

Considering the remarkable and rapid development 
in communication and its channels, and with the wide 
array of informational needs of the public, it has 
become imperative for governments to meet these 
requirements through modern interactive 
communication.
 
This module will cover the government 
communication approach in the UAE. A guest speaker 
will talk about the role the government has in 
conveying facts and improving the internal and 
external image of the country.

Module 2:

(4 days, 3 hours per day +
1 hour day for a Guest speaker)

Modern Communication Approach 
in the United Arab Emirates
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PROGRAM PILLARS 

Course Pillars - NMA

Overview

•
•  
•  
  
• 

•
•
•

•
•   

What you will learn

Strategy

Integrated Communications

Storytelling

Engaging Audiences

PR and Media Coverage

Expert Talks

Content Distribution and Curation

Create a Crisis Communications
Playbook

•

•

•

•

Data Presentation
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PROGRAM CALENDAR 

MBRSG

NMA

Week 1

Week 2

Week 3

Week 4

MBRSG

Module 1

Module 2

Module 3

Final Project

Future Government

Modern Communication Approach in the United Arab Emirates

New Digital Era

Group Project 

Week 5

Week 8

NMA

Module 4

Final Project

Integrated Communications
Objectives

Group or Individual Project

Module 5

Integrated Communications
Planning

Module 6

Week 6

Module 7

Storytelling

Module 8

Content Creation

Module 9

Content Curation

Week 7

Module 10

Presenting Data to
stakeholders

Module 11

PR
– Press releases and

media coverage

Module 12

Crisis Comms

Integrated Communications
Strategy
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PROGRAM IN A GLANCE
Program Details

Price: 

Topic: 

Location:

Total required

Dates: 

Time: 

Duration: 

Language: 

19,700 AED

Government Digital Marketing 
and Administration

NMA: 40 training hours
(zoom sessions)
+ MBRSG: 36 training hours
(in person classes)

76 training hours

6th Oct - 27th Nov 2025

5-8 PM
(Mondays - Wednesdays) &

6-7 PM
(Thursdays)

8 weeks -  4 days a week (3 days 
modules + 1 day expert talk)

Arabic, English
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PROGRAM AGENDA

Days Monday Tuesday Wednesday Thursday

MBRSG

Week 1

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

 6th OCT
5pm - 8pm

 Future Government

7th COT
5pm - 8pm

 Future Government

8th OCT
5pm - 8pm

 Future Government

9 th OCT
6PM - 7PM

 Expert Talk

13th OCT
5pm - 8pm

 Modern Communication
Approach in the UAE

Modern Communication
Approach in the UAE

Modern Communication
Approach in the UAE

14th OCT
5pm - 8pm

 

15th OCT
5pm - 8pm

 

16th OCT
6PM - 7PM

 Expert Talk

20th OCT
5pm - 8pm

 
New Digital Era

21 st OCT
5pm - 8pm

 
New Digital Era

22nd OCT
5pm - 8pm

 
New Digital Era

23rd OCT
6PM - 7PM

 
Expert Talk

27th OCT
5pm - 8pm

 Final Project

28th OCT
5pm - 8pm

 Final Project

NMA

3rd NOV
5pm - 8pm

 

Introduction Communications:
Objectives and Audience.

4th NOV
5pm - 8pm

 

Integrated Communications
Planning

5th NOV
5pm - 8pm

 

Integrated Communications
Strategy

6th NOV
6PM - 7PM 

 

Expert Talk

Instructor: Matt Bailey Instructor:  Matt Bailey Instructor:  Greg Jarboe Instructor: Michael Hughes

10 th NOV
5pm - 8pm

 

Storytelling

11 th NOV
5pm - 8pm

 

Content Creation

12th NOV
5pm - 8pm

 

Curation & Distribution

13th NOV
5PM - 6PM

 

 

Expert Talk

Instructor: Matt Bailey Instructor: Greg Jarboe Instructor:  Greg Jarboe Instructor:  Neil Feinstein

17th NOV
5pm - 8pm

 

Presenting Data to
Stakeholders and
Decision-Makers

18th NOV
5pm - 8pm

 

PR – Press releases
and media coverage

19 th NOV
5pm - 8pm

 

Crisis Comms – developing
a playbook

20 th NOV
6PM - 7PM

 

 

Expert Talk

Instructor:  Matt Bailey Instructor:  Greg Jarboe Instructor: Sue Grabowski Instructor: Christin Townsend

Week 8

24th NOV
5pm - 8pm

 

Digital Tools
Workshop

25th NOV
6pm - 7pm

 

Expert Talk

26th NOV
5pm - 8pm

 

Final Project

27th NOV
5PM - 8PM

 

 

Final Project

Instructor: Matt Bailey,
Greg Jarboe

Instructor: Jodi Sangster Instructor: Matt Bailey Instructor: Matt Balley



REFUND POLICY

Policy: P-FIN-100 Title: Finance and 
resources policy 

 

  

 

EXECUTIVE DIPLOMA IN GOVERNMENT
DIGITAL COMMUNICATION

10

FAQS

Does this program have prerequisites?

What tools and equipment do I need for 
this program?

What tools and equipment do I need for 
this program?

How many assignments will I need to 
complete during the program?

What time of day do the programs run?

Will I be required to take any 
examination to complete the program?

•

•

•

•

•

•
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PROGRAM FACULTY MEMBERS

Instructors - MBRSG

Dr. Saleh Al Hamrani

Consultant and Trainer

Law  
Innovation Management  
Institutional Excellence

Expertise

•

•

•

PublicationsExperience
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Instructors - MBRSG

Professor Yousef Al-Assaf

President, RIT University in Dubai

•

•
•

Expertise

•

Publications

•

•

•

•

•

•

•

•

Experience
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Dr.  Khalid Alwazni

Expertise

•

•

•

Publications

Experience

Instructors - MBRSG
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Matt Bailey
Matt Bailey teaches students how to convert marketing 
data into action. He shows you how to data mine a story 

persuasion, influence, and presentation skills. With over 
25 years in digital communications and marketing, he 
has worked with some of the largest brands in the world 
and created more than 1 billion in revenue for his clients. 
His digital marketing training courses are used in 
hundreds of universities all over the world, including 
Rutgers University, Purdue University, and Duke 
University.

Greg Jarboe
Greg Jarboe is the president and co-founder of 
SEO-PR, an award-winning content marketing agency 

relations, social media marketing, and video marketing 
services. Additionally, he has authored and contributed 
to five books on digital marketing. On the academic side 
of things, he is on the faculty roster of the Rutgers 
Business School’s Mini-MBA program and the IAB’s 
Digital Leadership Program. Greg is also one of the 25 
successful online marketing gurus profiled in Online 
Marketing Heroes by Michael Miller.

Sue Grabowski
Sue Grabowski has grown a marketing communications 
firm from a one-person shop to a flourishing 
organization – Desidara – which serves local, regional, 
national and international clients. She leads a team of 
talented strategists, writers, artists and technology 
creators to craft the right messages and deliver them to 
target audiences through a variety of media forms.
In addition to leading Desidara, she also founded 
Squawqr Mobile Media, a cloud-based, mobile-first 
software with partner developer Rob Kemmer. The 
platform is used by Fortune 500 companies and small 
businesses alike thanks to its ease of content 
management, simplified presentation on browsers, and 
access via QR code.

Instructors -NMA
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ENROLLMENT

https://bit.ly/3yTdSGS

Marwah Ali Al Maamari

Reema Abuobaid


